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George Brown’s future 


A FEATURE INTERVIEW WITH PRESIDENT FRANK SOROCHINSKY 


George Brown is going through 
a period of unprecedented 
change. How is George Brown 
going to deal with this 
change? What kind of college 
will emerge in the coming 
years? City College News 
recently posed some of these 
questions to George Brown’s 
new president Frank 
Sorochinsky. Here are his 
responses to those questions, 
along with some questions and 
answers of his own. 

Question: What are your pri¬ 
orities going into this first 
year of your new job? 

Frank: Providing vision and 


college. At the same time, we are 
dealing with immediate concerns 
that make the timing of that 
message difficult. We are going 
through a period when a number 
of our staff are very seriously 
affected by the loss of their jobs. 
When someone is going through 
that experience it rings rather 
hollow when you say “There’s an 
exciting future and we are head¬ 
ed in the right direction.”. When 
you are losing your job the future 
doesn’t look good at all. I am 
sensitive to that and at the same 
time know that a large 
number of staff will continue to 
work and contribute to the col¬ 
lege. We need to help shape the 
future in a positive way for their 
sake, and for the students and 
communities we continue to 
serve. 

Question: When, then, can we 
begin to focus on the future? 

Frank: We have begun. While 
we must continue to spend time 
with those who have lost their 
jobs, and to help them in their 
transition, it is also important to 
look ahead. We have recently 
begun the process of strategic 
thinking with our deans and 
directors. During the month of 
May we will begin to communi¬ 
cate and generate discussion 
across the college around a 
vision, or profile, for the college. 

Question: What will this pro¬ 
file include? 

Frank: The profile, or what 
the college will look like at some 
point in the future, will include 
the programs and services we 



offer, staffing and skills, those we 
serve, partnerships, facilities, 
commitment t^uture develop- 
ment, and so on. 

Question: Will staff have 
opportunities to participate? 

Frank: Absolutely. In fact, the 
college will not become what it 
needs to be without the participa¬ 
tion, commitment and account¬ 
ability of all of us working at 
George Brown. In May when we 
begin to communicate and 
discuss a vision for the College 
we will also establish a framework 
for broad participation among 
staff in all areas and at all levels. 
Some will begin almost immedi¬ 
ately. Others who leave for the 
summer period will be able to 
begin active participation on their 
return in September. 

Question: Could you give me 
some general examples of 
areas in which staff will be 
encouraged to participate? 

Frank: I will strongly encour¬ 
age staff involvement in the 
establishment and achievement of 
strategic objectives, operational 
objectives and a wide variety of 
projects — all in support of 
renewal and building a college 
prepared for the future. 

We will ask staff how they feel 
they can contribute. In some 
cases, staff will choose to be 
involved in areas in which they 
have expertise. In other cases 
there will be opportunities for 
staff to get involved in areas they 
have an interest in and from 
which they can leam. In some 
cases staff will serve as members 
of task forces; in some cases staff 
will head those efforts. We will 


seek leadership from faculty, 
support staff and administration 
in dealing with the issues we have 
before us and in moving the 
College into the future. 

Question: You talked at the 
outset about the feeling in the 
college around the huge lay¬ 
offs — virtually everybody is 
sharing in that feeling to one 
degree or another; if they 
haven’t lost their job they’re 
afraid of losing their job 
because they don’t know 
what’s coming. What can you 
tell staff here to make them 
feel better? Should people say 
“Thank God that’s over, ” or 
should they anticipate cuts 
next year, and the year after? 

Frank: I hope they would not 
anticipate cuts next year, and the 
year after. However, there is 
nothing I can say that will guar¬ 
antee that it will not happen. 
What I can say is that the actions 
we are currently taking will go a 
long way to minimize the necessi¬ 
ty for further cuts. 

We will continue to impress 
upon our provincial and federal 
funders the fact that Ontario 
community colleges provide high 
value for the taxpayers’ dollars 
invested in college education and 
training. Ontario colleges have, 
over the past number of years, 
accepted more students with less 
funding. Ontario colleges repre¬ 
sent the lowest cost per student 
as compared to elementary, sec¬ 
ondary, and university education. 
As well, the relative costs of col¬ 
leges over the last number of 
years are significantly more 
favourable than those of other 
sectors such as hospitals, correc¬ 
tional institutions, and so on. 

I would hope, and expect, that 
these facts, together with this past 
year’s funding reductions will 
convince our funders that further 
cuts should not be made to col¬ 
leges. 

In addition to preserving tradi¬ 
tional government funding 
sources, we must develop new 
sources of funds. This will 
include some of the areas in 
which we have experience, such 
as employer services, but must 
also include areas in which the 



FASHION FETISH - First-year fashion design student Stephanie Boudreault 
seems to have been influenced by lingerie, fetish clothing and maybe even 
Batman in creating these two outfits, which drew cheers and applause at 
George Brown’s recent student fashion show, which was held at Casa Loma 
Campus. Models are student Lenore Mrkobrada (left) and Wendy Lawrence. 
See page 3 for more student fashion. 


college has not been aggressive, 
such as fundraising. 

Question: George Brown has 
decided to grow in areas of 
excellence, and to develop 
areas of specialization where 
we have unique program¬ 
ming and a leadership posi¬ 
tion? In your opinion, what 
are those areas? 

Frank: There are a number of 
areas. I’ll just mention a few that 
come to mind. This direction will 
evolve and we will rely on input 
from faculty, support staff and 
administration closer to our pro¬ 
grams and services to help with 
this evolution. 

Community services...George 
Brown has broad program offer¬ 
ings in community services. 

Other Metro colleges have com¬ 
munity services programming as 
well. Given the funding cuts to 
many community service 
agencies, one might legitimately 
ask the question: “Will jobs be 
available to all the graduates of all 
the community services program¬ 
ming in Metro?” So one of the 
things that all Metro colleges 
needed to look at was, should 
they all cut back community 
services enrolments and intake? 


At George Brown, we decided 
not to do that. The reason for 
this position is that we feel we 
have the strongest programming 
in the system and could serve as 
the area of specialty for Metro. 
Other Metro colleges, where 
community services is not as 
much an area of specialty, have 
lowered enrolment intake for 
96/97. Given that community 
services programming at George 
Brown is strong and well-inte¬ 
grated with the community and 
that faculty will continually 
reshape it to meet changing 
needs, it will be an area of spe¬ 
cialty for George Brown for some 
years to come. 

Health sciences represents 
another category. George Brown 
probably has as broad a health 
sciences offering as any other 
college in Metro. As well, with 
Seneca discontinuing dental 
technology, George Brown 
became the sole provider of such 
programming in Metro. Over the 
next while we’ll be reviewing our 
health sciences programming to 
see what program clusters best 
represent the needs of the future 
and where we have 
strengths. Some programming 

Continued on page 2. 















College future 

Continued from page 1. 

will inevitably change. Given our 
strong foundation, I think there 
are a lot of opportunities worth 
looking at. For example, I think 
we have a special advantage in 
looking at community-based 
health provision, because of our 
strength in community services. 
This could represent a signifi¬ 
cant and exciting opportunity, 
given the demographic trends, a 
growing population of the elder¬ 
ly, and governments’ directions 
towards increased community- 
based health care delivery. We 
also have areas of strong allied 
health programming with signifi¬ 
cant future potential. There is a 
lot of work to be done including 
market need analysis, a need to 
focus, and curriculum develop¬ 
ment prior to establishing this 
broad area as one of specialty for 
George Brown College. 

George Brown is very much 
known for hospitality program¬ 
ming. However, hospitality pro¬ 
gramming is not easy to deliver 
economically. It can be expen¬ 
sive given the requirement for 
equipment and hands-on lab 
work. A lot of the colleges have 


tremendous difficulty balancing a 
budget with their hospitality 
programs: some are cutting back 
and some potentially moving out 
of it. While balancing our hospi¬ 
tality budget has not been easy, 
one of the reasons we’re able to 
do as well as we do is that we 
have strong involvement by the 
people in the industry who 
employ our students. They are 
very much involved in an adviso¬ 
ry capacity and in a hands-on 
capacity. Other reasons for our 
success include strong leadership, 
innovation, creative development 
and excellent faculty andsupport 
staff. George Brown has not been 
blessed with wonderful facilities 
generally but that is not the case 
with Hospitality. Our facilities are 
well designed and serve as a 
showcase for the work of our 
students, and we will continue to 
be the best in the system. We 
need to explore ways by which to 
capitalize on this strong base in 
order to expand programming 
and services in related fields, such 
as tourism. So that’s an area of 
specialization for George Brown 
and one in which we will contin¬ 
ue to grow. 

George Brown has a long 
history of change in technology 
programming. Our previous 


concentration in apprenticeship 
training has given way to a focus in 
specific areas of technology where 
we have strength and for which 
there is a promising future. The 
Technology Faculty has developed 
and is pursuing a very powerful 
and exciting new strategy that 
relies on our strengths while intro¬ 
ducing new programming that 
moves in the direction of occupa¬ 
tions for the future. The College 
has recently moved some comput¬ 
er-related programs to the 
Technology Faculty to assist with 
the rebirth of a vital area of pro¬ 
gramming. Growth in technology 
will likely be in niches, or narrower 
areas of specialty. 

Business, not unlike technology, 
is going through significant change. 
Some programs have been reduced 
this year but at the same time there 
is a focus on programming we see 
as having a strong future. For 
example, we are trying to put 
together a partnership with a finan¬ 
cial planning focus, whereby we 
can provide unique programming 
that takes advantage of some of the 
investment programs we currently 
have to fill an enormous need in a 
rapidly growing financial planning 
industry. This effort could be the 
basis for a centre of education and 
training with a national profile. 
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TV COMMERCIAL! 



(heck, you can 
even perform your own 
stunts if you want) 


3g4-2046 


|HV| our Toronto Ford and Mercury Dealers are giving you a chance of a lifetime. 

We want you to make your own TV commercial. All you need is a video 
camera and a ’95 - ’96 Ford or Mercury vehicle. Get your parents or your friends 
to help. Then, as the camera rolls,tell us in your own 
words what you love about your vehicle. Tell us some 
funny stories about it. Does your vehicle have a name? You make the calls. Send 
us a VHS copy (10 minute maximum) of your commercial. If we decide that your 
commercial is creative enough, spontaneous enough and informative enough, 
we’ll air it on television. And the best thing of all, it could make you rich and 
famous. Well maybe just famous. 


Your submissions must be received no later than 12:00 noon, 
Friday, May 3rd, 1996. For more information, call 324-2046. 
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Again, growth in niches as 
opposed to broad general busi¬ 
ness programming. 

The Creative Work Faculty is 
a composite of many programs, 
some of which appeal to relative¬ 
ly few students and some being 
quite large. Graphic arts, for ' 
example, has a large student 
body. There are also some 
areas within creative work that 
are rather small programs in 
terms of numbers but are very 
powerful in what they do. The 
challenge in creative work pro¬ 
gramming is affordability. 

Faculty are being innovative and 
changing the way they do many 
things to enhance our ability to 
afford to continue in areas of 
high quality programming. We 
need to be creative in the way we 
approach creative work if we are 
to maintain the quality and at the 
same time ensure financial via- 
bilijty.. 

While not usually related to 
specific areas of employment, 
general education and access 
programming are critical to the 
college’s success: critical to the 
personal growth of our students, 
all employment sectors and to 
the community generally. Access 
programming provides opportu¬ 
nities for an important commu¬ 
nity population and serves as a 
feeder for other college 
programs. There is much debate 
around the role of general edu¬ 
cation. It is my view that in addi¬ 
tion to the important personal 
growth we experience from 
general education there is a very 
practical job-related purpose 
served as well. Students are no 
longer likely to develop a certain 
set of skills, take a job and com¬ 
plete their careers in that job. It 
is very important we graduate 
students with a base of general 
education, communications, 
problem solving and other skills 
that will assist them in adapting 
to the many changes they will 
face. Our challenge is to find the 
best manner in which to meet 
these needs, together with 


specific skills training, in a finan¬ 
cially viable way. We must meet 
this challenge if we and our stu¬ 
dents are to be successful in the 
long term. 

There are many other areas I 
would like to touch on if time and 
space permitted: areas such as 
continuing education, employer 
services, international and dis¬ 
tance education all hold tremen¬ 
dous potential for the college. 

Question: Because the college 
is laying off teachers and 
because we have a seniority- 
based system for deciding 
who gets laid off, it means 
that the teachers who do get 
laid off are the ones with the 
most recent industry experi¬ 
ence and the ones who remain 
have relatively more time 
spent in the college — which 
may be valuable from the 
point of view of teaching, but 
they have less current experi¬ 
ence in their field. How can 
the college respond to this 
situation? 

Frank: Obviously we don’t 
want to lose any of the faculty we 
are losing, including those with 
recent industry experience. The 
ways in which we deal with it? We 
need to build stronger advisory 
committees so that there is more 
and more input on a regular basis 
from industry. We need to look at 
more ways by which faculty are 
given an opportunity to spend 
time in relevant industries. We 
need to look at creative ways of 
dealing with professional develop¬ 
ment, ways by which faculty are 
given opportunities to be 
exposed, on an ongoing basi s, to 
whatever industry they are associ¬ 
ated with. All of us get older. It 
would be sad to take the position 
that it is only the young who can 
offer what is needed. We need to 
find ways in which people can 
keep current, while we draw on 
the strength of their extensive 
teaching experience. 

Continued on page 4. 



If the romance ends where your acne begins, it’s time to 
take serious action. Your dermatologist has treatment 
programs designed for even the worst acne conditions. 
See your dermatologist today, or call 1 800 470 ACNE 
for free information about available treatments. 
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Luker wins faculty board vote 


Bob Luker has been elected to 
represent academic staff on 
George Brown’s board of gover¬ 
nors. 

Luker, who teaches in the 
Community 
Worker 
program, 
out-polled 
rival tech¬ 
nology 
teacher Lou 
Tarsitano 
by 160 
votes to 95 
in a hotly 
contested 
election on 
April 25. 

Support for Luker at St. James 
Campus — where Luker got 104 


out of the 127 votes cast — was 
decisive. 

He replaces Amy Thornton, 
who is leaving the board after two- 
and-a-half three-year terms and 
retiring from the college. 

On the same day students 
elected marketing student Shane 
Quinlan to represent them on the 
board for a one-year term starting 
in September, 1996. 

In other recent elections, 
Nightingale student Susan Deak 
was elected president of the newly 
revamped George Brown Student 
Association (SA) and Loreen 
Miskevich was re-elected president 
of the college’s support staff union 
local. The SA president has 
reverted to being an elected posi¬ 
tion from an appointed job. 




Administrative candidates 
for the Board of Governnors 


Alex McGregor Katie Welnetz 



THE LONG AND THE SHORT OF IT — Hemlines (or ahem-lines, and they could be called in some cases) were taken 
to both extremes at the recent runway show of work by George Brown fashion students at Casa Loma. The long: 
second-year student Sylvie Monge designed this ankle-length dress and tunic worn by fellow student Jee Young Lee. 
The short: Crafton Wade, also a second -year student, used tails to help cover the tiniest of dresses, worn here by 
Wendy Lawrence. Wade and Monge were among six George Brown students who entered an international young 
designers contest. 


LETTERS 


“As a member of administration I 
believe that running for the board 
of governors demonstrates a com¬ 
mitment to my colleagues and the 
college. Over the past six years, 
the experiences and exposure I 
have gained from a variety of 
teaching and administrative roles; 
internal and external committee 
members, as a member of admin¬ 
istration I believe that running for 
the board of Governors hip, as 
well as cirriculum and program 
development; represent practical 
assets as the Board moves into 
strategies to ensure positive 
growth. 

Through this commitment I 
will communicate regularly to the 
members of administration about 
issues affecting our daily college 
life. It is important that as admin¬ 
istrators we continue to add value 
to the student community. We 
need renewal of the colleges com¬ 
mitment to meet the changing 
needs of our community, the 
beginning of a refocusing of col¬ 
lege resources in areas of current 
strength, and the identification of 
areas for future development. 

During this time of significant 
change, our board needs an 
administrative representative who 
is dedicated, well-informed, and 
sensitive to the needs of all share¬ 
holders in the college community. 
As we create our vision it’s impor¬ 
tant that it be the act of the 
group; collectively owned. We 
must hear and align the vision of 
others. It’s important that we be 
customer-focused to raise our 
effectiveness and provide the 
vision needed to be a vital and 
progressive college.” 


“For almost five years now, I have 
been manager of the Ontario 
Skills Development Office here at 
George Brown College. This is a 
training consulting service which 
promotes planning and human 
resources development to busi¬ 
nesses in the City of Toronto. 

I have been an active member 
of the Hay Committee and the 
Managers’ Network Group at the 
college. I also continue to serve as 
a member of the Ontario College 
Administrative Staff Association, 
the Canadian Society of 
Association Executives and the 
Board of Trade of Metropolitan 
Toronto. 

College issues of particular 
concern to me include the follow¬ 
ing: 

1) Rationalizing and streamlining 
of programs and services; 

2) Strengthening internal commu¬ 
nication and coordination; 

3) Developing our human 
resources to meet the demands of 
the new economy; 

4) Striving toward continuous 
quality improvement; and 

5) Promoting strategic business 
alliances and partnerships.” 

Administrative staff at George 
Brown go to the polls on May 16 
to elect a new representative to 
the college’s board of governors 
to replace Technology and 
Creative Work dean Lynne 
Mulder, who Is leaving the col¬ 
lege. City College News asked 
candidates to write brief state¬ 
ments about their qualifications 
for the position and the issues 
feeing the college. 


To the Editor, 

As an employee of George 
Brown College and an avid read¬ 
er of City College News, I always 
enjoyed its coverage of topical 
college news. I believe that the 
City College News should reflect 
openly and honestly the issues 
that impact on George Brown 
College. So I’ve been terribly 
disappointed that you have not 
informed the college community 
on the management audit com¬ 
missioned by faculty union Local 
556, nor the vote of non-confi¬ 
dence in the board of governors 
by Local 556. 

Hopefully you will inform the 
college community on these two 
issues and get comments on there 
impact in your upcoming edi¬ 
tions. 

Dino Nassivera, 

Ontario Skills Development 
Office 

Thanks students! 

To the Editor, 

Thank you to the Business 
Students Association! Recently 
the Faculty of Business hosted 
the Business Students Awards 
Luncheon. The success of the 
luncheon was due mainly to these 
outstanding students. It’s won¬ 
derful to see that in a time of 
drastic change that the students 
were able to step in and assist 
faculty and staff. As we move 
into a different method of deliv¬ 
ery, these types of partnerships 
will become more of a necessity. 

Although we are looking at a 
shrinking economy and less 
money to organize this event, we 


pie attend than ever before. The 
luncheon was funded primarily 
by the Business Students 
Association. The luncheon pro¬ 
vided an opportunity for students 
from the Faculty of Business and 
members of the business commu¬ 
nity to network. 

Thank you Leslie Navis, BSA 
president; Stephanie Blansche, 
president-elect; Cathy Sheldon, 
past-treasurer; Archana Rama, 


president of special events; Sarah 
Nguyen, vice-president of fund¬ 
raising; Sonia Tessaro, vice- 
president of communications; 
and Michael Miller, publisher of 
the BSA Chatter. Many thanks to 
all and best wishes in your con¬ 
tinued studies at George Brown 
College. 

Suzanne Kavanagh, professor 

Faculty of Business 


GRAND 


OPENING 



^H/s SUMMED 


NEW ST.JAMES STORE 

Great new selection 

Bright new look 

King Street location 


BOOK 

store 


George Brown 
College Bookstores 

Casa Loma 
& St James 
Campus Locations 
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SUMMER 


EVENTS 


SPECIAL EVENTS 

May 16 - Election to choose an 
administrative staff representative to sit 
on George Brown’s board of gover¬ 
nors. Only college administrators are 
eligible to vote. Polls will be established 
at campus managers’ offices between 9 
a.m. and 5 p.m. (See page 3 for state¬ 
ments by the two candidates.) 

June 1 - Annual Staff Picnic on Centre 
Island, 10 a.m. to 4 p.m. Events include 
a barbeque, traditional field events and 
some special events. In case of rain the 
picnic will be held the same day at the 
Hospitality Centre, 300 Adelaide St E. 
Adults: 87, Children (12 years old and 
under): $4. Registration forms are 
available from campus managers’ offices. 
Registration deadline is May 24. 

June 2 to 14 - Edlerhostel programs 
offered this summer at George Brown 
include International Cuisine (June 2 
to 9) and Chef’s Choice: Cuisine 
Vivante (June 9 to 14). Fee of $480 
includes all meals, a closing night 
celebration, residence room at St. 
Joesph’s College at the University of 
Toronto and classes. (People who live 
in Toronto can pay 8185, which 
covers classes, lunch every day and 
closing night celebration.) For infor¬ 
mation call 415-7308. 

June 28 and 29 - Convocation cere¬ 
monies for post-secondary students at 
the Metro Toronto Convention 
Centre, 255 Front St. W. The convo¬ 
cation schedule is as follows: June 28, 

2 p.m. Creative Work and Hospitality; 
7 p.m. Access and Business; June 29, 
10 a.m. Community Services, 1 p.m. 
Health Sciences and Technology. All 
college staff are invited to atttend. 

July 22 - The new Fall/Winter contin¬ 
uing education calendar is available 
for pick-up on college campuses. Fax, 
mail and drop-box registration starts 
on July 29. Walk-in registration starts 
on Aug. 19. 


SPORTS AND RECREATION 

May 24 - Hospitality Golf Classic at 
the Kleinburg Golf and Country Club. 
All college staff and their friends are 
invited to come and play. 8100 entry 
fee includes greens fee, use of a power 
cart, and a full-course dinner. This 
tournament is supported by George 
Brown OPSEU Locals 556 and 557. 
For information call John Chamyk at 
415-3193. Registration deadline is 
May 17. 

May 24 - 1996 Colleges of Applied 
Arts and Technology Golf 
Tournament, Whirlpool Golf Club in 
Niagara Falls, Ontario. 885 per person 
including, greens fee, cart, banquet 
and prizes. 

Staff of all Ontario colleges and the 
Ministry of Education and Training 
are welcome to take part. Call 
Athletics at 415-2099 to get an appli¬ 
cation. Application deadline is May 
14. 


Continued from page 2. 

The experience of working with 
students and learning how to be 
more helpful in their quest for 
education and training must be 
valued. We must find ways in 
which we can ensure currency 
and at the same time learn and 
benefit from experience. 

Question: The world has 
changed around us and to a 
certain extent George Brown 
is the victim of circumstance, 
e.g., funding changes from 
the province. Are we also the 
authors of our own misfor¬ 
tunes? Should we have been 
doing things years ago that 
we’re doing now? 



BUSINESS EVENT KICKS OFF NEW STUDENT LOUNGE - The new student lounge at 
St James Campus was open to the public for the first time recently for a meeting of 
the college’s chapter of the Association of Collegiate Entrepreneurs (ACE). The large 
lounge, which features a Second Cup coffee outlet meeting rooms, and couches to 
relax in, will be open every day for student use in the fall. 


SEMINARS FOR STAFF 

May 15 - Developing your Personal 
Portfolio, 9 a.m. to noon. Casa Loma 
Room C234. For information call the 
Staff Resource Centre at 415-4661. 

June 3 to 6 - Professional Development 
Week for staff at George Brown. 
Keynote address on Monday, June 3 at 
9 a.m. is Teaching: A Non-prophet 
Profession by Michael Kompf of Brock 
University.Seminars include: Shaping 
the Future of the College (presented by 
George Brown president Frank 
Sorochinsky), Effectiveness in 
Teaching, New Directions for 
Postsecondary Education, How to 
Prepare, Deliver and Evaluate 
Workshops, Myers-Briggs Type 
Ii}dj.cator. Co-operative Learning 
Institute, Writing Program Proposals, 
Community College Culture and the 
Current Crisis, Uses of the Netscape 
Browser, People and Organizations in 
Transition, True Colours: Experiencing 
Self-esteem, Internet, A Commonsense 
Approach to Essay Writing, 
Overcoming Barriers to Success, 
Customer Service for Everyone, Job 
Search on the Internet, 
Accomplishments-based Resume 
Writing, Effective Time Management, 
Internet Surfing as an Educational 
Exercise, and Portfolio. Assessment. For 
information call the Staff Resource 
Centre at 415-4661. Registration 
deadline is May 24. 

June 12 - Biennial Central Region 
Faculty Conference: Transforming the 
Learning Community. Hosted by 
George Brown College and held at The 
Michener Institute for Applied Health 
Sciences (222 St. Patrick St., Toronto) 
All staff are welcome. 830. For infor¬ 
mation call Shirley Lesch at 415-4660. 

June 19 - Central Region College 
Support Staff Conference, 8 a.m. to 


3:30 p.m., Humber College. Keynote 
speaker Kathy Mezei will discuss 
Living and Working in Transitions. 
Other seminars include: Personal 
Mastery, Customer Service, Trends in 
the Workplace, Overcoming Obstacles 
to Retraining, Creative Thinking, 

Stress Management and The Changing 
Role of Support Staff. Fee:810. 


CITY COLLEGE NEWS 


City College News is a monthly 
publication of the Marketing 
Services Department of George 
Brown College for students, staff 
and external college partners. 
Views expressed in City College 
News are not necessarily those of 
the college, its administration or 
board of governors. Contents 
copyright George Brown College 
1996. 

Editor: Neil McGillivray 

Editorial Board: Gordon Nore, Jill 
Holroyd, Diosdado Mendoza, Judi 
Linton 

George Brown College 
St. James Campus 
200 King St. E.,Room 542E 
Mailing address: P.0. Box 1015 
Station B, Toronto, M5T 2T9 
Phone (416) 415-2060 
Fax (416) 415-2303 

City College News is available in 
alternate formats such as braille, 
cassette tape, large print and 
disk. For information call the 
special needs office at 415-2622. 

GEORGE BROWN 


Frank: Sure. It would have 
been better had the college taken 
some actions sooner. Hindsight 
is easy. We are taking actions 
now that are difficult, and ques¬ 
tioned by many. It is my belief 
that if we didn’t take our current 
actions even more people would 
be affected negatively in the 
future. Our faculty, support 
staff, our students and commu¬ 
nity would all suffer because we 
would not have viable program¬ 
ming and we would not be 
financially secure. There are two 
basic reasons for change; one is 
to get away from something that 
is painful — that’s a negative 
motivation. Another is to change 
to move towards something that 
is positive and hopeful, and 
promises to be rewarding. The 


latter is longer lasting if we can 
bring it about. A lot of our 
change has been driven by the 
former — the pain of financial 
pressure. Only some of the 
change we are bringing about 
now is, in fact, forward looking. 
We need to ensure that most of 
our change is forward looking. I 
don’t know of any organization 
that has cut itself into prosperity. 
By necessity, we have had to 
take the cuts we are taking. We 
must now replace that with a 
motivation that’s forward look¬ 
ing and attracts the imagination, 
energy and all that the people of 
George Brown can bring to it. 
That’s what we need to be doing 
and that’s what we will initiate in 
May and put into full gear in 
September. 


Registration deadline is May 15. For 
information call the Staff Resource 
Centre at 415-4661. 


WORKSHOPS FOR STUDENTS 

May 14 to June 27 - Credit course: 
African History, Tuesdays and 
Thursdays, 6 to 9 p.m. Instructor: 
Frank Enoch Onyedinefu. Fee: 

8126.30. For more information call 
Peggy Needham at 415-2092. 

June 23 - Celebration of Summer: A 
Garden Party, 2 to 4 p.m., Spadina 
House. Features champagne, strawber¬ 
ries and information about new fall and 
winter courses in the Celebration of 
Food series offered co-operatively by 
George Brown and the University of 
Toronto. Fee: 810. For full details call 
978-2400 or fax a request for informa¬ 
tion to 978- 6666. 

June 25 and 26: Introduction to 
College for Students with Learning 
Disabilities, St. James Campus, 8:45 
a.m. to 4 p.m. both days. Sessions 
include: Understanding your Learning 
Disability, Computer Literacy, College 
Survival Skills, and Understanding 
Your Rights. For information call the 
Special Needs office at 415-2622. 


MEETINGS 

May 16 - Health and Safety Commitee, 
Casa Loma, 9:30 a.m., Room C234. 

May 21 - Strategic Planning 


Committee of the Board of Governors, 
5 p.m., Boardroom, 500 MacPherson. 

May 21 - Academic and Student 
Affairs Committee of the Board of 
Governors, 5 p.m., Boardroom, 500 
MacPherson. 

May 28 - Health and Safety 
Committee, St. James, 10:30 a.m., 
Room 313A. 

June 18 - Board of Governors, 5:30 
p.m., Boardroom 500 MacPherson 
Ave. 


COLLEGE CLOSINGS 

July 1 - Canada Day, college closed. 

Aug. 5 - Simcoe Day, college closed. 


RELIGIOUS FESTIVALS AND HOLIDAYS 

May 16 - Ascension, Christianity 
(Gregorian calendar) 

May 24 - Shavuot, Judaism 

May 27 - Asura, Islam. 

May 29 - Ascension of Bahaullah, Baha’i 

July 27 - Mawlid al-Nabiy, Islam. 

July 30 - Oh-harai-taisai, Shinto 

Aug. 6 - Transfiguration, Christianity 
(Gregorian calendar) 

Aug. 23 - Naw Ruz, Zoroastrianism. 



OPENS FRIDAY 
APRIL 26 
AT THEATRES 
ANYWHERE 
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